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Media Education for a Digital Generation: 
Key Topics and Best Practices for Digital Literacy

Julie Frechette, Ph.D. and Rob Williams, Ph.D. 

Undoubtedly, the speed and immediacy of technological advancements and mediated information are radically changing the nature of 21st century media and communication.  As mobile technology, social media, and converged web content drive the new information economy, media education for a digital nation has become paramount. As media educators committed to fostering critical thinking and informed engagement at all levels of humanity, our session explores how digital education leads us forward into the 21st century as a means to provide meaning and purpose in our classrooms and communities: for citizens and individuals to engage in transformative communication.  
Drawing upon the intersecting matrices of digital literacy and media literacy, we will provide a framework for developing multi-literacies by exploring the necessary skills and competencies for engaging as citizens of the digital world. Specifically, we wish to discuss how digital media have become appendages of self, social, local, national and global constructs at the core of humanity. 
We begin by analyzing how digital media have become appendages of “self” within digital culture.  For instance, on a daily basis, we use social media to define, project, and reflect our sense of self and identity, while also representing our physical essence and being.  Our individual subjectivity is interpellated symbolically and materially through photographs and visuals meant to conjure up aspects of the body and our physicality (ie, Facebook, MySpace, AboutMe). From self-curation to the “selfie” and other forms of photographic and visual representation, social media provide us with exciting new ways to express ourselves.  Yet while social media offer creative modes of digital self-expression and identity, our sense of self is also reflexively in play with other modes of digital representation, which can lead to new complex psychological outcomes, such as “Facebook Envy” and “Facebook Fantasy Land.”  Technology industries that profit from our interactivity with social media have created new thriving markets that seek to profit from our temporal and spacial apptivity, gaming, and even online addictions.  Moreover, marketers use social media to sell us things that seemingly complement our sense of self through “self directed branding,” while governments use surveillance to monitor our online identities.  Physiologically, digital media alter our cognitive and physical development.  Studies continue to demonstrate the ways in which the body and the brain react and respond to a variety of stimuli elicited through social media.
In addition to analyzing the ways in which social media have become extensions of self, we analyze how digital media have redefined and altered our sense of social place and interaction within the digital world.  We outline the impact of digital media on social networking and engagement, fandom & DIY culture.  Social media also have profound socio-cultural implications for raising digitally connected families, for encouraging and maintaining health and well-being (i.e. sexting), and using social media to address social justice and inequality.
As one means of social engagement, we analyze how digital media have redefined our sense of, and connections to local spaces, including our classrooms and communities within the digital world.  We outline the impact of digital media on community building, local television networks, partnerships, classroom education, collective storytelling, data sharing, geolocation,  wikis, as well as grassroots and groundswell activity.  While favorable manifestations of digital media are central to our analysis, we also explore the challenges associated with cyberbullying, and astroturfing.

Beyond local spheres of digital activity, we analyze how social media have redefined our sense of, and connection to, national constructs within the digital world.  For example, we explore the impact of digital media on democratic participation, crowdsourcing, wikis, creative commons, petitioning, mobilization, higher education, entertainment, targeted marketing, commercial exploitation, and civic journalism.
At the global level, we analyze the impact of digital media on mobile citizenship, public history, protests, Wikileaks, digital footprints, data-mining, mineral mining, the environment, human rights, copyright v. commons, privacy, and capitalism.
As a means to engaging in our MERJ conversation, we ask that session attendees prepare by addressing the following questions:
1) How would you define digital literacy skills;
2) In what ways are digital literacy skills similar and different from other media literacy skills and pedagogical approaches;
3) Based on your experience, how are digital media appendages of self, social, local, national and global constructs at the core of humanity?

Julie Frechette, Ph.D., is Professor of Communication at Worcester State University, author of the book, Developing Media Literacy in Cyberspace, and co-author of the book Media In Society.  She serves on the board of the Action Coalition for Media Education.

Rob Williams, Ph.D,. is a professor of media, communications, and global studies at Champlain College and the University of Vermont. He serves as president of the Action Coalition for Media Education.


s Ebcain o il Genrtn:

[N R —
[ T —
B I R
Drneg e s o ey ok s ey vl
T I ———
P ——
Webinby i b i i v s e ol v

el i il e i o s s . O

YRR ——
il e o et f by d e sl o Fcbock, VS,
PR ———




